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INTRODUCTION

EN |

This document defines the core Bu dokiman, Magna Mater®
principles, visual language, and markasinin temel prensiplerini,
communication standards of the gorsel dilini ve iletisim

Magna Mater brand. It serves as d standartlarini tanimlar. Tim
reference guide to ensure marka temas noktalarinda
consistency across all brand tutarhiigr saglamak igin

touchpoints. referans niteligindedir.
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Magna Mater® is a professional hair care brand
inspired by ancient strength and modern
European aesthetics. Rooted in ritual

balance, and transformation, the brand
merges science-driven formulations

with a mysthic, timeless identity.
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Magna Mater® kadim gugcten ilham alan
modern Avrupa estetigiyle sekillenen
profesyonel bir sa¢ bakim markasidir.

RitUel, denge ve donusim kavramlari tUzerine
insa edilen marka bilim temelli formuilleri,
zamansiz ve mistik bir kimlikle birlestirir.
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Our aim is to redefine professional hair care
through refined rituals rather than ordinary
routines. Magna Mater® envisions
becominga reference brand for salons and
conscious end-users seeking balance
performance, and aesthetic integrity.



VIZYON
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Amacimiz, profesyonel sa¢ bakimini siradan
rutinlerden ¢ikarip rafine rittellere
donusturmektir. Magna Mater® denge
performans ve estetik butunlik arayan
salonlar ve bilin¢li son kullanicilar i¢in
referans marka olmayi hedefler.
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LEN
HARMONY WITH NATURE

Inspired by Kybele’s harmony with nature, Magna Mater® offers
hair care rituals rooted in botanical essences and respect
for both hair and the natural world.

RENEWAL

Just as nature renews itself with every season, Magna Mater® is
designed to restore vitality, fullness, and balanced strength
to the hair.

ELEGANCE & AESTHETICS

Beauty is not only seen, but felt; with Magna Mater® elegance is
expressed through a holistic aesthetic from formulation
to final experience.

TRUST & LOYALTY

Rooted in an ancient sense of trust, Magna Mater builds lasting
loyalty through transparent ingredients and proven
professional quality.

DOGA ILE UYUM

Kybele'nin sembolize ettigi dogayla uyum anlayisindan
ilham alan Magna Mater® bitkisel 6zlere dayall, saga ve
cevreye saygll bakim ritGelleri sunar.

YENILENME

Doganin her mevsim kendini yenilemesi gibi, Magna Mater®
saglara yeniden canlilik, dolgunluk ve dengeli bir
guc¢ kazandirmayi hedefler.

ZARAFET & ESTETIK

GuUzellik yalnizca géranum degil, bir histir Magna Mater®da
zarafet, formulden ambalaja kadar buttnsel bir
estetik anlayisiyla yasatilir.

GUVEN & SADAKAT

Antik caglardan bugune uzanan bir given anlayisiyla
Magna Mater® seffaf icerikleri ve test edilmis kalitesiyle
uzun vadeli bir bag kurar.



TONE OF VOICE
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Magna Mater® speaks with calm authority.
The tone is confident, minimal, and poetic
never loud, never explanatory.

Words are chosen carefully, leaving space
for interpretation.

VITk & serum
Carry the light in your hair.

Feel the professional salon touch
in a single drop.




MARKA DilLi
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Magna Mater® sakin bir otoriteyle konusur.
Dil kendinden emin, minimal ve siirseldir.
Asla bagirmaz, asla gereginden

fazla aciklamaz. Kelimeler bilingli secilir
anlam i¢in bosgluk birakir.

VITR & serum

Isigi saglarinda tasl.

Profesyonel salon dokunusunu
tek damlada hisset.
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The Magha Mater® logomark is inspired by Kybele, the ancient mother goddess
symbolizing creation, protection, and natural balance.

The feminine figure represents origin, continuity, and inner strength, while the
oval frame signifies wholeness, ritual, and timelessness.

Rendered in a refined, illustrative style, the logomark bridges antiquity and
modernity, expressing authority without aggression, beauty without excess.
It stands as the visual embodiment of Magna Mater®’s

philosophy: care as a ritual, strength through balance.




LOGOMARK
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Magna Mater® logomark’i, yaratimi, korumayi ve dogal dengeyi simgeleyen
kadim ana tanrica Kybele’den ilham alir.

Kadin figuru kokeni, surekliligi ve igsel glcu temsil ederken, oval gergeve
buatunlugq, ritueli ve zamansizligi simgeler.

Rafine illGstratif diliyle logomark antik olanla modern olan arasinda bir képru
kurar. Sertlikten uzak ama otoriter, sade ama etkileyici bir durus sergiler.
Magna Mater®'in felsefesini gorsel olarak yansitir. Bakimi bir rittel, gicl denge
olarak ele alan bir yaklasim.




LOGOTYPE
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The logotype is custom-crafted, with sharp yet balanced proportions.
It must always be used in its original form.

Logotype 6zel olarak tasarlanmistir. Keskin ama dengeli oranlara sahiptir.

Orijinal formu diginda kullanilamaz.

MAGIIAMATER®

PROFESSIONAL




LOCKUP | LOGO BIRLESIMI
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The standard lockup combines the
logomark and logotype in a fixed
relationship. This structure must
not be altered.

Standart logo birlegsimi, logomark ve

logotype’in sabit oranli birlikteligidir.
Bu yapi degistirilemez. Yalnizca dikey
kullanilabilir.

MATER

PROFESSIONAL




CLEAR SPACE | KORUMA ALANI
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EN |
A minimum clear space must be maintained around the logo, equal to
the height of the “M” character.

Logo etrafinda, “M” harfinin yuksekligi kadar minimum bosluk birakiimalidir.

MAGIIAMATE R”

PROFESSIONAL




MINIMUM SIZES | MINIMUM KULLANIM
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To ensure legibility, the logo must not be used below defined minimum sizes

in print or digital applications.

Okunabilirligi korumak i¢in logo, belirlenen minimum ol¢ulerin

altinda kullaniimamalhdir.

MAGITAM A

PROFESSIONAL

F R”

50 pX
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EN_
Logo placement should feel intentional and calm. Avoid crowding
or decorative misuse.

Logo konumlandirmasi biling¢li ve sakin olmalidir. Sikigik veya

dekoratif amacgl kullanimindan kaginilir.

MAGIIAMA T E R®

FFFFFFFFFFFF

Name Surname
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MAGMA RED

Enerjiyi, tutkuyu ve ilahi yaratim gtcdnu
temsil eder. “"Magna Mater”in 6z rengi.

DEEP EMBER

Ana renkle birlikte derinlik ve mistik
atmosfer saglar.

PANTONE
7597 C

#9C2B24

C%25 M%94 Y%96 K%22

#D14124

C%12 M%89 Y%100 K%?2

EN_
The Magna Mater® color palette is

designhed to express ritual, strength
and balance, and its HEX and CMYK
values are brand standards that
must be used consistently across
all applications.

OBSIDIAN B

Klas, agirlik ve “Avrupai” siyah tonu.
Kontrast ve metin rengi.

Arka plan, zemin, ambalaj etiketi kontrasti.
Dogal, zarif bir denge olusturur.

#D8C2A8

C%15 M%22 Y%34 K%O

#1E1E1E

C%72 M%66 Y%65 K%75

Magna Mater® renk paleti

rittel, glc ve dengeyi yansitmak
Uzere tasarlanmisgtir ve HEX ile
CMYK degerleri tim uygulamalarda
tutarh sekilde kullaniimak Gzere
marka standardi olarak sabittir.



COLOR COMBINATIONS | RENK KOMBINASYONLARI
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PROFESSIONAL

Primary combinations should
emphasize contrast and restraint.
Avoid excessive color usage.

MATER

PROFESSIONAL

Ana kombinasyonlar kontrast
ve sadelik GUzerine kuruludur.
Asiri renk kullanimindan
kaciniimalhdir.
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Color combinations are product-specific
and must not be interchanged, ensuring
clear visual differentiation within the
Magna Mater® portfolio.

Renk kombinasyonlari Grlnlere 6zeldir

ve birbirleriyle degistiriimemelidir bu sayede

Magna Mater® Grun ailesinde net bir
gorsel ayrim saglanir.
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FLORIS

250 miC*8.45 fl. oz.

L
HYPRA
MASK
400 mI13.521l. oz .

K<RATH<A
SHAMPOO
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Poppins is the primary typeface of Magna Mater®. With its geometric structure and
clean proportions, it delivers a modern and professional character while
maintaining clarity and elegance across all brand communications.

Designed for both digital and print use, Poppins ensures high legibility,

consistency, and visual balance, supporting the brand’s contemporary yet
timeless identity.

POPPINS

ROIREINS




YAZITIPI
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Poppins, Magna Mater®’in ana yazi tipidir. Geometrik yapisi ve dengeli oranlariyla
modern ve profesyonel bir karakter sunarken, tim marka iletisiminde netlik
ve zarafeti korur.

Dijital ve basili tim mecralar icin uygun olarak tasarlanan Poppins yuksek
okunabilirlik, tutarlilik ve gorsel denge saglayarak markanin cagdas
ama zamansiz kimligini destekler.

poppIns

50|pins
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Dalek Pinpoint is used exclusively for product names within the Magna Mater® identity.
Its symbolic, ancient-inspired letterforms add a ritualistic and distinctive character
to product labeling, setting each formulation apart while reinforcing the

brand’s mythic roots.This typeface must not be used in body text, headlines,

or functional communication.

Its role is purely identificational marking product names as ceremonial

signatures rather than informational text.

PINPOINT




YAZITIPI
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Dalek Pinpoint, Magna Mater® kimliginde yalnizca Grun isimlerinde kullanilan ikincil
bir yazi tipidir. Antik alfabelerden ilham alan sembolik yapisi, trin etiketlerine rittel
ve ayirt edici bir karakter kazandirarak her formulasyonu goérsel olarak farklilagtirir.

Bu yazi tipi metinler, basliklar veya igslevsel alanlarda kullaniimaz. Kullanimi
tamamen tanimlayicidir trun isimlerini bilgilendirici bir metin degil,
torensel bir imza olarak konumlandirir.

PINPOINT
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Use limited font weights. Hierarchy should be clear but subtle.

Sinirh yazi agirhiklari kullaniimalidir. Hiyerarsi net ama yumusak olmalidir.

Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789° (I"'#3$%&?@)

Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijkimnopqrstuvwxyz
0123456789° (I"#$%&°?@)

Semi-Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
0123456789° (I"#$%&?@)

Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
0123456789° (I"#$%&?°@)



TYPE SCALING | Ol CEKLENDIRME
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Typography scales must maintain rhythm and air. White space is essential.

Tipografi 6lgekleri ritmi ve nefes alan bosluklari korumalidir. Beyaz alan kritiktir.

64 Px

Heading |

Heading 2

36Px Heading |

24 Px Heading 1



COMMON MISTAKES | YAYGIN HATALAR
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Over-decoration - Aggressive headlines - Inconsistent spacing

Asiri susleme - Efekt Kullanimi - Tutarsiz bogluk kullanimi

XS

hello Ahere e
too mdch
shadows

DonN
squeeze
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APPLICA-
TION
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All applications, from packaging to digital must reflect ritual, balance,
and professional authority. Simplicity is a strength.

Ambalajdan dijitale tim uygulamalar rittel, denge ve profesyonel otoriteyi
yansitmalidir. Sadelik bir guctur.
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